etailing is the inter-
face between the pro-
ducer and the individ-
ual consumer buying
for personal consump-
tion. It is the last link that con-
nects the individual consumer
with the manufacturing and dis-
tribution chain. The retail indus-

try in Indla is ut‘ late often heh-u;
as one of the sunrise sec-
tors in the economy. With a con-
tribution of 14% to the national
GDP and employing 7% of the to-
tal workforce (only agriculture
employs more) in the country, the
retail industry is definitely one of
the pillars of the Indian economy.

The retail Industry is ﬂi\dded into
d and unor ised sec-
tors. Organised retailing refers to
trading activities undertaken by
licensed retailers, that is, those
who are registered for sales tax,
income tax, etc. These include the
corporate-backed hypermarkets
and retail chains, and also the

privately owned large retail busi-
nesses. Unorganised retailing, on
the other hand, refers to the tra-
ditional formats of low-cost re-
tailing, for example, the local ki-
rana shops. Unorganised retail-
ing is by far the prevalent form of
trade in India - constituting 98%
of total trade, while organised

Development of the service
sector and increasing
employment opportunities will
attract many retail giants to
Ahmedabad, thus prompting the
retail industry to grow to greater
heights in future, says
ANUSHRAV BHATT

trade accounts only for the re-
maining 2%.

Organised retail is still in the
stages of finding its feet in India
even now Though organised
trade makes up over 70-80% of to-
tal trade in developed economies,
India's figure is low even in com-
parison with other Asian devel-
oping economies like China,
Thailand, South Korea and
Philippines, all of whom have fig-
ures hovering around the 20-25%
mark.

India, being a free and demo-
cratic country, provides its people
with this cushion of being able to
make a living for oneself through
self-employment that is the main
reason for development of unor-
ganised retail, Today, in India, re-
tailing is by far the easiest busi-
ness to enter, with low capital and
infrastructure needs, and as
such, performs a vital function in
the economy as a social security
net for the unemployed.

The opening up of retail trade
for foreign direct investment
(FDI) promises to usher in revo-
lutionary changes to the Indian
consumer market in the days to
come. Recently, in a significant
step towards liberalising India's
retail trade, the government had
decided to partially open the re-
tail sector by announcing 51 per-
cent FDI in single brand retail-
ing. This means that foreign com-
panies willing to enter the Indian
market will now be able to invest
upto 51 percent in setting up pro-
duction facilities, distribution
network and retail shops and the
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rest will come from Indian in-
vestors. It is widely acknowl-
edged that FDI can have some
positive results on the economy,
triggering a series of reactions
that in the long run can lead to
greater efficiency and improve-
ment of living standards, apart
from greater integration into the
global economy. Ultimately the
consumer is benefited by both,
price reductions and improved
selection.

Indian retail sector is the sec-
ond largest employer after agri-
culture in the country and the en-
try of foreign companies will not
only increase the number of em-
ployment opportunities but also
exports. Entry of foreign brands
would also improve the quality
and variety of products, increase
competition and expand manu-
facturing.

The demand for retail space
'will be generated in cities in near
future. In Ahmedabad many com-
mercial projects are in the
pipeline. Adequate retail space
will be generated in the coming
years at prime locations. Today,
Ahmedabad is one of the most
rapidly growing urban centers.
Development of the service sec-
tor and increasing employment
opportunities will attract many
retail giants to Ahmedabad. Cer-
tainly, in the coming days, the re-
tail industry is likely to grow in
Ahmedabad.

The cathor is a clry-based
houstrg planner, civil
engineer and lawyer
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